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Discussion about Whiter Skin in 14 Days
Skin whitening products continue to grow in demand because of the advertisements that companies use to attract their customers. As Amina Mire explains in her book about skin lightening, skin brightening products are associated with racial stereotype and prejudice. This is one of the key problems that emerge from the adverts that companies like Unilever use to attract customers. As such, I think that the company needs to address the disparities in the ads about its skincare products. As explained in this article, there has been mixed reactions in the advertisements that the company uses. On one hand, the company advocates for people to appreciate their skin color in Dove’s company while contracting this with another ad that encourages skin lightening in Fair & Lovely ads (Tomlinson et al., 2020). The contradiction in these ads shows how companies like Unilever are interested in selling their products at the expense of the safety of the products that they give customers. As explained in the article, most of the lightening skin products are harmful to users. However, the fact that Unilever continues to advertise its Fair & Lovely products makes one wonder about the corporate social responsibility of the company.
In recommendation, company leaders in Unilever need to choose a specific product line to focus on to minimize the contradictions that emerge from the market as a result of different products. Focusing on one product line makes it easy when advertising. Whether the product is bad or good to the customers is a different focus of the question, but product focus is one way to end contradictions and mixed reactions about the products that Unilever manufactures.
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